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Application of Minguo Style in Modern Packaging Design
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China)

ABSTRACT: Objective To study the principles and methods of Minguo Style application in modern packaging design.
Methods On the basis of the presentation of Minguo Style connotation, it analyzed the influences of Minguo Style on the
packing design, Minguo Style application principles of relatedness, major Chinese forms, harmony, security and
conveniences in modern packaging design are discussed by the analysis of design cases. Minguo Style packaging design
methods of pattern application, structuring application, imitation, and redesign are summarized. Conclusion The guidances
are offered for the problem of Minguo Style application in modern packaging design by the principles and methods, let
Chinese packaging design express the features of national culture better.
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