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Product Packaging Design Based on Design Psychology

FU Zhi—guo, ZHANG Yan—ping
(Liaoning Technical University, Fuxin 123000, China)

ABSTRACT: Objective Research on product packaging design based on design psychology. Methods From the point
of the humanism and life philosophy, it analyzed the logical starting point, consumer motivation and psychology needs of
product packaging design, expounded the design psychology demands and its effects on product packaging design.

Conclusion On this basis, it put forward design psychology development and changed the function definition, methods,

354 #5224
2014 4F 11 H

contents and designer itself of the product packaging design.
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Fig.2 Concurrent design
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