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Graphic Application and Creation of Children’ s Food Packing

YAN He, ZHENG Zi—qing
(Qingdao Technological University, Qingdao 266033, China)

ABSTRACT: Objective To study the application status of graphic innovation in children’ s food packaging and the

importance to cultivate children’ s aesthetic and to promote the sale of goods. Methods It used various channels to collect

children’ s food packaging graphs and classified them.Combined with the specific cases, it analyzed the design principles of

graphic innovation from psychology, creativity, color and symbolic aspects. Conclusion Graphic innovation in children’ s

food packaging not only can convey the basic packing information, but also promote the packaging aesthetic interest.It can

enhance commodity itself to attract the target consumer groups, be conducive to impress children consumers and promote

product sales and brand popularity.
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