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Innovation of Image Form in the Poster Design

GUO Yu—cheng, LIU Miao
(Hebei Union University, Tangshan 063000, China)

ABSTRACT: Objective To study the innovation of image form in the poster design. Methods It introduced the
concept of image and image form, and expounded the two characteristics, analyzed the structure mode of image in the poster
design and the application situation of image form in the poster design, and put forward the innovation of image form in the
poster design. Conclusion Main application of computer image technology in the current poster design, whose expression
is relatively single, can not meet the requirement of the poster design of novelty and uniqueness.By changing the
composition of the image, reasonable use of repetition, deconstruction, deformation, collage , mutual contrast technique such
as composition, can express the graphics performance using unconventional thinking in the poster design.
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