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The Cultural Creative Value-added of Chinese Elements Based on Jewelry
Brand

ZHANG Jun
(Beijing Electronic Technology Training College, Beijing 100176, China)

ABSTRACT: Objective To realize the culture products with creative value—added of Chinese elements. Methods
Using specific cases, such as Chinese dragon, phoenix, peacock, songbirds etc.traditional cultural elements, from material
selection, design application, color matching, production process etc., it made detailed discussions and analysis in the
application of modern international famous jewelry design, researched the design attributes, creative value—added pattern
and ways of cultural products. Conclusion Cultural creative can realize value—added of products design, provide good
ways of thinking and reference for the development of cultural creative industry in our country.
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Fig.5 Cultural creative transformation product flow chart
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Fig.6 Culture creativity value—added model
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