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The Concept of "Super Flat" in Contemporary Commercial Packaging Design

ZHANG Hua
(Henan University of Urban Construction, Pingdingshan 467036, China)

ABSTRACT: To analyze the application of the "super flat" concept in current commercial packaging design. It introduced
Japanese subculture design language such as animation and cartoons into contemporary commercial packaging design in
influence of "super—flat" concept, and analyzed contemporary commercial packaging multi—view two—dimensional image,
lightweight packaging materials, transparent and ultra—transparent symbolic and decorative packaging. Through "super flat"

concept in commercial packaging design, it opened up the interactive application of "super flat" in the contemporary
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commercial packaging design, and led the generation of new forms and new ideas in packaging design.
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Fig.1 Animated cartoon works
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Fig.6 MUJI toner packaging
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