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Embodiment of Folk Art Elements in Packaging Design

HUANGFU Juan
(Zhengzhou University West Andreas International College, Zhengzhou 450000, China)

ABSTRACT: To study the embodiment of folk art in the packaging design. It studied the commodities with folk art
elements design, through reading relevant information, the role and market prospect of folk elements applied in modern
design were forecasted. The product packaging embodies the pursuit of people for cultural consumption, is the embodiment
of enhancing the spiritual civilization levels of consumer groups, and folk elements in modern product design is more in a

new way to awaken people to the national culture of kindness.
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Fig.1 Moon cake packaging
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Fig.3 Modern wine culture
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Fig.4 Ilustrations with rich

packaging design ethnic color
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Fig.5 Wine packaging design
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