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Methods and Trends of Home Textile Products Emotional Design

YAN Xiu—jie
(Guangzhou Academy of Fine Arts, Guangzhou 510006, China)

ABSTRACT: Taking the emotional factors as the starting point for home textile products design and development, it
explores the relationship between human emotions and home textile products design, further discusses the causes of the
increasingly blurred boundaries of home textile products design in the future. Based on effective communication between
design psychology and home textile products design characteristics, home textile products design is thought using the design
comparative study. From visceral level, behavioral level and reflective level three layers, it discussed the trends of home
textile products design and the possibilities of development in the future. According to the three kinds of human emotional
level, to divide and compare about home textile products emotional design, it can expand the design method from directivity
of the future home textile products design.
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Fig.1 Touch fabric switch
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