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Green Design of Visual Language in Product Packaging Design

ZHANG Li-lei, QIAO Jie
(Tianjin University of Science & Technology, Tianjin 300457, China)

ABSTRACT: To study green design of visual language in product packaging design. Based on the core idea of green

design, it analyzed the frame theory of green creative in visual language and packaging design, as well as the text, graphics,

color of visual language, made in—depth understanding of green concept in packaging design. The elements of visual

language includes text, graphics, color. In green design, green design concept of abstract, figurative , image forms packaging

design core through visual elements, with consumer psychology and demand, so to make consumers understand the products.
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Fig.1 Yogurt font design
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Fig.2 Cartoon milk bottles design
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Fig.3 Tomato food packaging
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Fig.4 Kangshifu Jasmine Tea
packaging

(F#HF42R1)



42 0% TR

201542 4

32(24):25—28.
CHEN Yuan—chuan.Blending of Typeface and Meaning for
Modern Chinese Character Logo Design|J].Packaging Engi—
neering,2011,32(24):25—28.

(8] VBIR.DUF B T AR EAG AR DU M. AL - v
FE 42 i, 2010.
CANG Lang.Chinese Characters Charm: Do You Really Know
and Understand the Chinese Characters|M].Beijing: Chinese

9]

[10

[

Women' s Press,2010.

N R e SEREE Sl AR CEIRN B SRt UNG Fadl )]
FHRHME,2011(4) :44—46.

SUN Mao—xin.Abstract and Concrete: A Comparison between
Chinese and Western Patterns of View of Primitive Society[J].
Beauty and Age,2011(4) :44—46.

HH A2 B AHSF]. 38R, 2013(9) :92—94.

TIAN Li-ming.Xing Yi Together{J].Art,201 3(9):92—94.

(L% 287W)
4 ZEiE

7 i AR BT L RE AL T 5 L AL R
A AT, FE AT O T B3 R A 25 A
4R, BBE T 7 SR GBS RS A T4 5
SR RCTB . TR E s 0 S OB
SR B SHIES G L e BRI R
EAE , (A5 AU AL 05 B A RCR By I X, SR A I
T

SE k-

(1] RAEPE IS4G a2 BT 346, 2010,24(4) : 125—126.
ZHU He—ping.Discussion on Integration of Packaging Design
[J].Zhuangshi, 2010,24(4) : 125—126.

(21 JaDk. g i X AL BT A S R 0] B AR,
2011,32(2):99—101.

ZHOU Bin.Inspiration of Green Design Thought on Products
Packaging Design[J].Packaging Engineering, 2011, 32 (2) :
99—101.

[3] 2R B TR ILSEIE 5 ML) 2R 58T, 2010(2) :97.

LI Xin.Analysis of Design Visual Language|J].Art and Design,
2010(2):97.

[4] EERELAETE S S5 AR BT b E %, 201006) :
32—35.

BI Feng—xia.Visual Language and Modern Packaging Design
[J].China Packaging, 2010(6) :32—35.
[5] ST a0 S Y xR BT 2R 5T,

(6]

8]

91

[10

—

[11]

2010(6) : 58—59.

YUAN Jing.Green Packaging Design Based on the Concept of
Green Packaging[J].Art and Design,2010(6) : 58—59.

IR A it fF RS AL RO BIFE N2 5 BI04
#THE,2009,30(6) :170—172.

GONG Chao.Research Contents and Design Principles of
Information Visualization in Packaging Design[J].Packaging
Engineering,2009,30(6) : 170—172.

T ZURIE 7 AL A LB T F AR S (DL. B AR AR R
2011.

PAN Zhen-yan.Visual Language Analysis of Products Packa—

ging[D].Shanghai: Donghua University,2011.

KB G SCFAE AT IR ). 3041, 2010, 24
(22):157.

ZHANG Shu-guang.Effects of Text in Packaging Design[]J].
Literature and Art Forum,2010,24(22):157.

FEAS, BRI, e KD i 8o e 7E = 4R ek it
AR [T 250, 2010, 12(12) : 86—87.

DU Jie, WANG Jia—min.Transformation of Thinking Ways of
Two Isomorphic Graphs in Three Dimensional Packaging De—
sign[J].Zhuangshi, 2010, 12(12) :86—87.

TRk 2x @i B s e B R SRS LR S
FEASZETF,2014(2) : 157—160.

WANG Hong.Trend of Green Design Concept Use in Visual
Design Language Forms[J].Ecological Economy, 2014 (2) :
157—160.

SRl BARAAGBETI GRS ,2011,12(5) £ 132.
WU Di.Discussion on the Color Application of Packaging De—
sign[J].The Big Stage,2011,12(5):132.



