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Internet Products Design Based on Product Tonality

TANG Jin, LI Shi—guo
(Jiangnan University, Wuxi 214122, China)

ABSTRACT: Research the Internet products design based on the product tonality. Through analyzing the definition and
connotation of product tonality, it indicated the value and significance of the emotional attribution of users, product
differentiation and brand recognition, arranging and analyzing the elements of the product tonality of Internet products from
the aspects of brand, function, interaction, Ul and text. It put forward three main design strategies of Internet products

especially based on product tonality, making the unity of emotional attribution of users and brand connotation; making the
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conformity of the tonality and the elements of it and making the consistency of the tonality in the product iteration.

KEY WORDS: product tonality ; user experience; product design; brand identity
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Tab.1 The function elements of product tonality in Sina
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