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Green Packaging Strategy Based on the Muji

LI Yi—-mang
(University of Science and Technology, Beijing 100083, China)

ABSTRACT: It studies the green packaging strategy of "Muji" brand. Based on the study on the brand and products green
packaging strategy, raw materials, management ideas, combined with some professional analysis, it is concluded that the
brand’ s core value idea and the causes popular with the masses. "Muji" product core idea is that once consumers contact
with it which is equivalent to get to know a new awareness of life, gives a person a kind of pursuit beauty and simple life.
"Muji" brand in good in accordance with the minimalism at the same time. Its green packaging strategy lays the foundation
for brand reputation.
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Fig.1 Muji poster
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Fig.3 Raw materials of Muji products
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