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The City Image of Sports Brand of Wuhan International River Crossing
Section

TU Zhi—chu
(Hubei Institute of Fine Arts, Wuhan 430205, China)

ABSTRACT: City image design is studied from the perspective of brand image visual design of sports brand of Wuhan
international river crossing section. The origin of the Wuhan international crossing section and the basic concept of city
image built by sports brand are introduced. The visual trend of international and domestic sports brand image is studied,

combined with Wuhan international river crossing section sports brand image—building cases is analyzed. Sports brand

image has become a important way to transfer city image, culture and humanistic ideas to the world.

KEY WORDS: sports brand; visual design; city image
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