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Concept Analysis of Interactive Museum in Exhibition Design

WANG Guo—bin
(Beijing University of Technology, Beijing 100124, China)

ABSTRACT: It aims to strengthen the experience depth of museum and make clear the experience objective museum on
the basis of the research of interaction design. Through the analysis and research of human experience and many problems of
interaction design development, to understand the museum exhibition design from richer dimension, it illustrates the
upgrade and transformation from interaction design to interactive museum, as well as the trend and application research of
the interactive museum concept. We should regard museum as a church like divine presence, insist to make science
technology and culture art convergence of interactive museum concept, to solve the contradiction between the development

of science technology and disappearing cultural and artistic heritage, reflect the real significance of the existence of the
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museum.
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