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Complementary Design Methods on the Basis of Visual Communication

WANG Xiao—xian
(Nanjing University of the Arts, Nanjing 210013, China)

ABSTRACT: It is aimed at the complementary design methods on the basis of visual communication. "Complementary
Understanding" of the theoretical source of the complementary design method is fulfilled through profound and systematic
comprehension about complementation philosophic ideology root, complementation linguistics application, complementa-
tion philology paraphrase, complementation methods and principle. On the basis of visual communication, it explains the
concept, the process of methods, the features and values of complementary design method based on visual communication. It
comes to the conclusion that theoretical frame system of complementary design method is gradually established by systemat-
ic organization, thus providing a new thought for the study on design thinking and methods.
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Fig.1 Concept car design survey questionnaire
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Fig.2 Concrete operation process of design thinking
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