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Artistic Expression Methods of Graphic Creativity in Advertising Design

CHEN Hui—shu
(Tianjin Professional College, Tianjin 300141, China)

ABSTRACT: Taking the performance of graphics creative design in advertising as the breakthrough point, it analyzes how
to improve the ability of graphics design. The concept of graphics and creative graphics are systematically interpreted, based
on dynamic content, the graphic language is classified, compared and discussed, finally the conclusion that the performance
of creative advertising graphic design is obtained. Through the case analysis form, from different angles and depth, it

summed up a series of creative characteristics and method of performance, thus the more professional interpretation and the
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practice of creative advertising graphic design are made.
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Fig.1 Foreign fresh products advertising
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Fig.2 Omitted advertisement
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Fig.4 Humorous advertisement
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Fig.5 The source tracing method advertising
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