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ABSTRACT: It aims to innovate the form of the protection and inheritance of intangible cultural heritage. By analyzing
the intangible cultural heritage protection work, and combined with the characteristics and advantages of the new media
forms to find a breakthrough point, it makes a detailed analysis of the application of new media form diversified forms to the
concrete measures of intangible cultural heritage protection work. New forms of media intervention for the intangible
cultural heritage protection and propaganda work has injected fresh blood, diversified media communication way as the

cultural heritage and development provides a powerful support. New media diversified forms of propaganda enlarge the

intangible awareness of the masses, for the universal heritage protection work has very important significance.
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Fig.1 Internet scale and penetration survey
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Fig.2 Intangible cultural dissemination way under the new media

forms
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Fig.3 Outdoor interactive terminal
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