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Eye Movement Psychological Analysis of Mobile APP Banner Advertisement

WANG Yong, XU Yu—ting
(University of Shanghai for Science and Technology, Shanghai 200090, China)

ABSTRACT: It analyzes the influences of contrast ratio and position of banner advertisement and background on the
advertisement effects in APP. Eye movement data are obtained using Tobii T120 eye tracker records test. The experiment is
2 (high contrast, low contrast)x2 (top, bottom ) two factor within subjects repeated measure design. Backgrounds’ contrast

and position have significant influence on banners’ effect. The best effects are banners located at the top of high contrast
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backgrounds. Psychological habits have obvious influence on the effect of banner ads.
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Tab.1 Eye movement index among areas of interest under

different image contrast background
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Tab.2 Eye movement index among areas of interest under different position
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