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Appearance Recognition of Consumer Electronic Products

FENG Sheng—ying, BU Nai—feng
(South China Business School, Guangzhou 510720, China)

ABSTRACT: It studies the appearance recognition of consumer electronic products, improves the appearance recognition
of consumer electronic products. By collating the related literature of people—oriented user interface design, it clarifies the
significance of appearance recognition of consumer electronic products. Combined with the requirements of appearance
recognition of the market for consumer electronics identification to carry on the comprehensive analysis, it develops a new
type of consumer electronic products design, makes the ideas of appearance recognition penetrated into the design, to
ensure that the designed consumer electronics is to meet the requirements of appearance recognition. People as the pilot and
user of consumer electronics products, only the people as the core part of the consumer electronics products, can improve
the whole level of consumer electronics. Only the consumer electronic products based on appearance recognition design
requirements can be the most consistent with the requirements of modern society.
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Fig.1 Electronic music products
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Fig.2 Simple button operation
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Fig.3 Home electronic products
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Fig.4 Thermostat control panel
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Fig.5 llustrated visual design
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