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Souvenir Design Based on Chongqing City Image Transmission
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ABSTRACT: It makes a research on the strategies of souvenir design based on Chongqing city images transmission. It
leads into the concepts and methods of communication, analyzes the transmission objective of Chongqing city image, and
classifies the current transmissible city culture. Combined with the basic concept of graphics and design, it makes research
on the strategies of souvenir design. Chongging souvenir design based on image transmission should have three different cul-
tural images, theme culture image, folk culture image and traditional culture image, form the substitution of culture, and re-

serve the cultural ecological diversity. Besides that, the design should have variations according to its different theme, model-
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ing and materials.
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Tab.1 Classification of Chongqing cultural image
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Fig.1 Impression of Mountain
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Fig.4 Chinese checkers design

from Six Realms of Existence
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