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Visual Communication Design Based on the Theory of Sustainable
Development

LIU Ying
(Xuzhou Institute College of Technology, Xuzhou 221008, China)

ABSTRACT: It researches the visual communication design of sustainable development to meet the people’s spiritual and
cultural needs. Based on reading and sorting the related literature of the visual communication design of sustainable develop-
ment, and then combined with the market requirements, the visual communication design of sustainable development is re-
searched and analyzed. To better study the visual communication design, visual communication design towards sustainable

development on the road ahead, and this design can be used to provide better and more accurate method in real life, in order

to gain more market, get more people recognized.
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