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Exploration of Methods of UCI Integrated into Business Model Design of

Context—aware Services
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ABSTRACT: It researches the method that integrating User—centered Innovation (UCI) into design on business mode of
context—aware service.Based on the same user factors in context—aware service, business mode and UCI, business mode of
WeChat is analyzed while integrating content structure classification method of component based business mode.
Application of design method that relates to UCI in components of business mode of context—aware service will contribute
to analyzing service situations and excavating users’ demands, effectively ensure value created elements, make users trust

the products and provide work efficiency of development, optimize organizational structure in value system of
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context—aware service and create the services that users expect and are willing to pay for as well.

KEY WORDS: UCI; context—aware services; business model design; method
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Fig.3 Content analysis of WeChat business model
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