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The Method of Interactive Product Design Based on Affordance

WANG Xuan, YAO Jun, NIU Wei-peng, LIU Zhi—bin
(China University of Mining and Technology, Xuzhou 221116, China)

ABSTRACT: It explores the design method of interactive products. It analyzes user’ s perceptual experience process of
interactive with product and the module decomposition of interactive product based on affordance theory, then explores the
intrinsic relationship between them to construct the design approach. The idea that user interaction with the product by the
perceptual-motor provided by affordance theory solves the drawbacks that product homogeneity of traditional cognitive
interaction, and makes the interactive product designing back to the user and the interaction itself. By the design practice, it
verifies the feasibility and rationality of the design method which has the significance of guidance.
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Fig.6 Interactive alarm clock design
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