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Analysis of the Ductility of Logo Design

LI Guang—wu
(Henan Polytechnic University, Jiaozuo 454000, China)

ABSTRACT: It aims to study the extension of design development. Combined with the actual logo design case, it analyzes
the ductility of logo design, to highlight the practical significance of the logo design. Mark is the most direct information

transmission and identification of tool, in daily production and life have a vital role. A good logo design should have good
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ductility, can only meet the demand of modern society is complicated.
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Fig.1 Logo design of A Good Etiquette Company
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Fig.2 Xi' an world horticultural exposition logo design
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