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The Summer Palace Brand Image Design in the Context of Traditional
Chinese Graphics

PEI Chao—jun, ZHOU Yu—ji, JING Huai—yu
(Teachers’ College of Beijing Union University, Beijing 100025, China)

ABSTRACT: It analyzes the effective application of traditional Chinese graphics in brand image design, and explores the
design method of brand visual graphics with traditional Chinese characteristic. Taking the Summer Palace logo design as an
example, by analyzing the context of traditional Chinese graphics, it studies its methods in brand visual graphics design.
Through the research of the Summer Palace logo design, it have proved that Chinese traditional graphics is the effective way

to explain Chinese characteristics, its vitality lies in the inheritance and innovation. To brand image design, reasonable

choice and effective usage of Chinese traditional graphics is an important means.
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Fig.1 The logo of the

Summer Palace

2 BFnpE S bRk
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