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Application of Bamboo Chopstick Series Brand Packaging Design

WANG Li*?, YU Xiao—hui', LIN Jia—ni', PAN Rong'
(1. School of Engineering, Zhejiang A&F University, Lin’ an 311300, China; 2. Laboratory of Wood Science and
Technology, Zhejiang A&F University, Lin’ an 311300, China)

ABSTRACT: It studies the design strategy of brand packaging of bamboo chopsticks series products, and the packaging
image application under its influence. The brand culture is extracted based on the brand culture with the enterprise as the
core. It discusses the direction and application of packaging design through the analysis of bamboo chopsticks series product
characteristic and market information combined with the specific case. It concludes that the brand culture and brand packag-
ing is the relationship of mutual promotion. Brand culture has the practical significance for packaging application. The cultur-
al connotation is the key to brand packaging of bamboo series products.
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Fig.3 The idea guiding graph of "Tianherenjia"
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