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Accurate Quantification and Analysis of Product Design Values

PENG Xiao—peng
(Zhongkai University of Agriculture and Engineering, Guangzhou 510225, China)

ABSTRACT:: It establishes the quantitative method system of product design values, provides accurate reference and scien-
tific basis when set the direction and completed planning of product design. Through the methods of literature review for
study on the connotation of value, it puts forward the concept of product design values, analyzes the impact on the current
product design and the role of the development of industry. Finally, through improving Rokeach Values Survey, it applies
the survey method and Delphy method, carries on the quantification and analysis of product design values with the case of
mobile design. Design values has a major impact on product development, making quantification and analysis can be an im-
portant reference and execution according when design decision making.It is also an expansion in precise design theory, and
a new method to guide the design of expansion and prediction of design direction.
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Tab.1 Cellphone design ultimate value’ s rank for

consumers of different gender
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Tab.2 Cellphone design ultimate value’ s difference for consurmers of different ages
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