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Car Social Interaction Design Based on the Relationship Chain and
Information Flow
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China; 2. School of Design,Hunan University, Changsha 410082, China)

ABSTRACT: It aims to provide new research ideas and frameworks for the social interaction design derived by car

platform. From the perspective of sociology and communication studies, by analysis of relationship chain and information

flow, it discusses the interactive mechanism between relationship and information in strong social relationship between

acquaintances, weak social relationship in community and temporary social relationship in society. It builds the car social

interaction design framework, through the verification of the correct case study, and expands user experience of social

innovation products.
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Fig.1 The relationship chain based on the driver
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Tab.1 Contrast between social interaction design and

human-computer interaction design
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Fig.2 Car social interaction design model
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Fig.3 Car social interaction design framework
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Fig.7 Social interface prototype design of sharing the destination
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