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Collaborative Service Design Strategy of Online Tourism Community

JIANG Chen—han, XONG Wei
(Jiangnan University, Wuxi 214122, China)

ABSTRACT: It analyzes the cases and collaborative service design characteristics in online tourism phenomenon, to find
the deeper design meanings and collaborative value. Based on the case study and research for collaborative service design
model, the collaborative service characteristics of online tourism community is defined. Taking the time order of tourism
activities as the dimension, respectively from 3 elements which are collaborative relationship, collaborative interaction, and

collaborative convey feedback, the collaborative service characteristics and design intervention strategy as well as their

relationship are summarized to provide the useful reference and context guide to some similar design cases.
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Fig.1 The map of collaborative service system design model
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Fig.3 The instant interaction in "Dabanwan" APP
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