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Innovation Design of Tenon Structure Jade Crafts Packaging

YANG Meng, ZHAO Jing
(Shenyang Aerospace University, Shenyang 110136, China)

ABSTRACT: It aims to study the status quo and problems of Jade crafts packaging design, and propose the innovative
ideas of tenon structural applications in the packaging design. Starting from the relationship between social needs and eco-
nomic needs of tenon structural packaging design, it focuses on the basic form, characteristics and advantages of tenon pack-
aging structure, summarizes the specific design methods of medium density fiber board as material to carry out jade crafts
tenon packaging. Fully validating the user—friendly design, it proposes that tenon structural packaging can avoid damage to

the environment, reduce resource consumption, to attain the ideal state of packaging, people and environment in harmony.
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Fig.2 Traditional color and liner
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Fig.8 Design process analysis

3.2 FHEEMINETZREENIIEIT

LG 5 B i i 8 B A T e A A8 01 R
WK S BE A BRI R AR W RE AR R A s
MINEY o H TR S AR AR /NG PN AR B (e
B, AT DAy A TR i 5 7 B o ity F 2 (R A AR

ZA R MEA 1 R A LB 5 A 40T L L 9, 16 T
WP AT YRR, LA TR R R T BT 1 L i X 2
¥, SIH A AR A B ) F
PR, 38 1 M 2 ) A £ 48 26 2% 1T 4R 4 [ 2 T 4G
i 2 A8 T4 5 EA Uil T SRR T 7 () A 2 5
FZE W HERE , il T RARLS AU T AR
(R ) G vbobh Rl 1 B2 5 35 i 2R 2R 90l — 1k
(R HEGEAARTE T I T 20 S i 264 2800,
3.2.1 MBHAMIK

SR AL 7 BT RORHA 2 AR A £F 4 BB, ML
S HA — 8 A Y R O R AT A N £ A e
A JECRE . JEURDIR 5, (H H A % B AR 4l A= 7= A
KA IR R 3 R B L b A 7 i SR FH Y AR R T
Bl TR AN EEAR ARSI RY . %
JELF A LI 10, B T E MR R, B ARMLEEF



$36 K14

Wi . R HER S I £ T 20 A i BT R 113

P9 RHER IS B S b2 1 5

Fig.9 Tenon structural jade packaging analysis
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