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Pictography in Communication Design
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ABSTRACT: It studies the application of Chinese characters’

pictography in modern visual communication design. It

compares the difference of two pictographic methods in creative design. By listing diverse ways of transforming the literal

meaning and graphic arts, it shows many possibilities for the application of Chinese characters’

understanding and new applicative methods of Chinese characters’

pictography in design. The

pictography will help communication design more effi-

cient. It will not only make Chinese characters design special , but play an active role in Chinese culture influence.
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Fig.2 "Yusushi Japanese Food" logo design
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Fig.3 Interest Chinese characters design
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Fig.4 Advertisement design for Taipei Chamber Choir
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Fig.5 Logo design for QQ music peak hillboard
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Fig.6 Characters graphical creativity
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Fig.7 Brand identity design for "Ancient Saying Teahouse"
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