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Application of Visual Illusion in Furniture Design

LU Xiao—meng
(Shandong University of Art & Design, Jinan 250014, China)

ABSTRACT: It studies the methods of combining visual illusion with furniture design. It analyzes the type of visual illu-
sion and its significance in furniture design combined with the formation of vision and visual illusion. And it discusses meth-
ods of combining visual illusion with furniture design by living examples. By combing visual illusion with furniture design,

it meets people’ s demand for furniture products with functional and visual value.
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Fig.1 The formation of illusion
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Fig.2 Near the far smaller
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visual effects near the far smaller
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Fig.4 Hermann grid illusion
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Fig.6 Hanging chair design
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Fig.7 Hanger design
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Fig.8 Angle when
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Fig.9 Invisible chair design
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Fig.10 Bookshelf design
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