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Enlightenment of Chinese Freehand Brushwork Painting to Poster Design

SHANG Yi', MA Li—xia’
(1. Tianjin Academy of Fine Arts, Tianjin 300141, China; 2. Hebei University, Baoding 071002, China)

ABSTRACT: It aims to analyze and summarize the pictorial application of traditional Chinese freehand painting in modern
poster design. It studies the aesthetic thoughts and aesthetic preference of traditional freehand painting based on the visual
psychological analysis of audiences. It explores the relationship between brush, ink, picture composition, rules of traditional
Chinese painting and the visual application principle of modern poster design, analyzes the differences and similarities
between the sources of Eastern and Western aesthetics, forms our own language system independent from the sole imitation
of Western design principle, integrates the elite culture of traditional Chinese painting into the public cultural property of
visual communication design, integrates the conception of traditional Chinese culture with the overall design environment of
the world, promotes the mature development of local design and finally form the Chines style and Chinese taste in visual
communication design.
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Fig.1 The poster designs
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Fig.2 "China Impressions"

of Jin Daiqiang series posters
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Fig.3 "Ink Era"
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Fig.4 The poster of "Group Exhibition

of Chinese Painting Department of

Tianjin Academy of Fine Arts"
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Fig.5 The posters of "Ink Painting Impression"
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Fig.6 The posters of "lmpression Network"
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