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The Relationship between the Picture Design and Perception of Audience in
Information Design

SONG Mei—mei
(Shandong University of Art & Design, Jinan 250014, China)

ABSTRACT: It aims to study how to strengthen the audience perception of picture information design, let the audience
more accurate to receive useful information. With the perception of the audience as the starting point, starting from the
picture design method, it studies the relationship between the two inseparable and mutually reinforcing. From the field of
mass media audience research characteristics and needs, information—design theory and related cases are confirmed their
relationship. Design and screen design conclusion in information design text, graphics and colors help strengthen the
judgment of information perception, effective communication needs of the audience the designer to understand the help
information.
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