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Symbolic Metaphor Rhetoric Methods of Product Design
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ABSTRACT: It aims to analyze the symbolic metaphor rhetoric methods of product design. Based on the relevant theories
of design semiotics and linguistics, it researches three aspects of the analysis and application of product symbol summary,
product symbolic process and product symbolic metaphor rhetoric methods. By the classification research through product
symbolic metaphor rhetoric, we can generalize that symbol dominant metaphor method can be divided into the dominant
performance natural objects and the dominant performance artificiality and that symbol recessive metaphor method of

product design can be divided into the recessive reveal function and the recessive symbol culture, which both can be used to

guide product design practice.
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