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Multi-sensory Experience Design in Children’ s Packaging
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ABSTRACT: The purpose is to analyze the possibility of packaging design with various sensory experiences by children.
It establishes a new packaging design method with multi—sensory experience, and uses it to design practice. According to the
current researching situation of packaging design with multi—sensory experience, it explores how to fit children’ s
psychological and sensory habits in packaging design by importing the classic children’ s sense of perception theory and
analyzing the characteristics of the children’ s senses. A new specific packaging design method is put forward with various
experience of senses such as vision, touch, hearing and smell. The synergistic effect with various senses is tested in
children’ s packaging design.The result is good through applying the new packaging design method preliminarily in the
process of graduation design.

KEY WORDS: children” s packaging; multi—sensory experience; sensory perception; packaging design

20 B A B BT AR AR A 3 B I e R AN R
B R R TS A R AR 1 ZEBEEEIEITIK
AN TRV RSR (o H ™ A 22 MR AR, 1k H A 52 A
Uiy L SRR ol PR AR S AR G, 5 (0T B 28 AR I S g ke HASHR AL A QP T BRI U R 22 5 Hh 3y i
SE o AU I R A AR UL R BT ELER B AR S S KR Z 1A
SEN RN W AR E AR, e B R E R 21 e i e U AL B s A, S R B Ak
DT 2 O BB TR 25 Z (AR L B R BT IR 2006 47 2 B F A8 IS
2, e A S 77 YR AEFE 2 I 1955 75 Pro Carton K43 B4R . EI

i EE: 2015-05—-13
ELIWB: 4 d aA3HT R B (2013TZ22022) ; # & B4 F /TR B (13C1066) ; K7 IF 58 5 AR B (XXZD201210)
VEER N 35 (1975—), B, dT 4 A ML, KT Smalis, T ENEERE 0 %%t 5@,



%365 4 1811

B JLEAR P2 E R 25

— e B A 2 R R B T AT TR 5™
JRAFNRIBEFE R I 1 MU RI il SRR AR R Y
J7 3 A A 25 N oA 1 A5E o Wi R o AT
AR RS AR R AR BT rh e AR S Rt
SFRMHRN AT T BRSO A 2 IV E R
BEAh, 2R AR NI T3 BB AR S i o R 256
PRS2 L e 22 B A0 0 T 3Kt BT L g 7
TERAWITE 2 B E AR A B B A IR , it
BRABAER AT . HA BTN EREE B AR
BRIk 2 B A EL S (P AL B2 1 AR A
FIVKRYORHALZE , LI 15 3 E ZAR B RIT K &
AR T I fu s, LI 2, A T P — AR AT 4L
FRRRAT AR, TP JRRAT 25 2 i O S0 A i 20, U fk
VR RAZ [ 2 T s S [ A TONY MOLY FREVE AR
AP F AR AL, WL 3, [RIE ) FH L A i A2 L R M5
R E G LB RS, o AR Kbk Pa AL
Fili R TSR A ACR B SNIE SRR, SR IE EH RS
ANRIBKCR B PR O R KR AR B AR, 1R
5 PR P U (AR AT = T 9 A AR . 0
X S P ATTE R SE R, 2R E R e e it
el G A, AR IX LU BEA F XS E T 2 L an
JLERBATHRTE BT X T ILBEWE e = L 4R
TALGE WL S | PR S 2 R R Y L f e
FEAS B it A2 ) L2807 2 2 A R0 S S > 5L RO B
MZICHIERE ST R G 1 T8 B Uk
ST AT AR K, AT LALE ) L A0 3 o A I 5 |
J1, B R ik 2o E B

K1 ACRYORHLE
Fig.1 Fruit beverage

P2 T e
Fig.2 "Alcoholic" liquor packaging
packaging design

‘@
®

I3 TONY MOLY JE: gkt T it e
Fig.3 Magic forest hand cream packaging of TONY MOLY

designed

L-
\

2 JLERMRERERSR

SEGEIE R NI A T T IE A B BRI i
B, L5 T (WL fih | Bl 5P A A . RIBESEAR A
R B A T IRt A B B R AR S e, R JRK
e AT PR BERY (5 B EATIN T, 2 22950 o SR AR
AT A A e A B AR, LB T R X
— i BRI [ B RSN Y . RS LEH
FEEERAOA™, ) L2 32 2058 i FEAS 2o S Bl B
Berp A aes FERG R B Gt g e
S IR FE PR B DA GR . XEThILk
Ui, AT B WA O A IR 2256, JCIE R
FY AT RV S 2 e RO B RO
W AR, ) L2 5 2 MR i ok iz LS W IR
I ARSI TR b, SR AR
FIF R T — FRBVEE INGRTT 1%, 8 et i1 2k~ il )L
HAEHEA 328 HEFII | TS 7= A T AE

1552 6 R A ECE BE 1 R Atk L, 5€ B ok
“E G RO B2 B IR 22T 1969 4R 4 T RGE S &
B JBRE e A5 e A R A EL Bl 19 2
AR R HUARTERE N A ORI A 2RI, BUARTE
(1 JE 5 300 S DA BRI PP R AGHA S i A RO, AP
FUAE BEEAT I AR B, AR 18 Lk S L R BE T, A7
PR . S BT L R HA 3E i R B B AR
A G S, 1L B RS A e
e I BE T o AR L R R o 22 T B | 22 HE S R
s FELEDURAR BT RS AZ B E ORIk T
(RN NER: = e NUTEIN U EI IR ROk 32 s i dl
I 51 L 2, i REXT LB IR 2 A R
B —E B

3 ILEZREBHRERIEITHX

L Z BB R A B LB R Z R UgeE , B
WLBE T B WRE RGE Sk 3 B S TR DRI A
&, Se UL 5 A0 AR I8 S RS, s JLEE X T
WAL A7 eI A2 DL S S i BBl AR isiit
HR BRI A AR o L B AR B P AR R 5 ) R
B ARG, e o BT LI AR W R
PRI S S T ARG 5 WL R T A

3.1 MEREERIZIT

ARV R TR IR BT A TE s, ILoE b A0 g



26 AR IE

201548 H

BRSO EERRRIEA . Rl EE
SO AR AL HOR e ALK, kA R
BRI T R B, B WS | TH 2 25 1) i B 2
PRI SZ HR R A T . LB R SE R B LA
BARRALGE, L [ — AR BT U AR A R WL 1
G LE RIS R E R R R T R LA BT A
FURPBR B B A . (R X T LR UL 2 — L
UNEAER-S NTNERG R Tk 3547 /S = BN 1355}
LI R | TR (R R) X T L B R T 2 0
BB L AR I W% 2 18 AR AN 7 X U EE
REGIEE, AT LB S S i ok 18
5, JLEE X T 2 AR EIE B B B AN e T
1 B [5EE F) JL AR it 208 A S B AR s EE L
IR AREFERIE BT IIZAT & ) LE R KL A 5
OB, AN HAS JLZEBE R AN R DK 4,
BT TSR LEIE R . SO 5, O JLELE
AT IR ST A AT AR Y BE, BT LA R (1 AR
THHE % L5 TR0 D 2 — SR, S i 5. ) ik
R 1A, Al P 2 B (A B AR A T LB U]
R ) 2 i A PR A B B AR TR N DL AR B T
T GRURRE A U, A QQ 2L A Ui, I
K5, HLOGO Fil it ff 44 A A se Pl 2 i Ak

4 ANSBER
Fig.4 Candy packaging of

K5 DM QQ 2L A A=
Fig.5 Children growing up milk of

Fujiya Erie QQ star

3.2 MREEREEREIZIT

i N R AR | B LS R, A1 T i fd o
JECE AT LUz BIORDEE O AR SBR[ Y 5
S AR S RS R AR RIS ) e b A
AR BT HAT YL VB GRS A R AR, DAL B
T B 78 A5 T T 200 5 |31 9% o ) flh i [
R 38 3 i 1 32 7 S SR B A I S
ML B S g o il B R AT AR
BB TR GERCR , L 2 B2 2 B AR,
AP T T L P8 A RIS, didie
B, LB EARTEREIER SC7A
PLBE TR PEATAH N A M1 b B () A AR 2, HEan 58

I 5e J R M&M s fue, WL 6, 1100 g2 X5 5w
T2 B T 2 R TR 2T M R I R B 2R A 7 Ak
B, T3 7 55 P AT LA S B (MR e MR B (5 B 4 UL AR
SR 135 g A5 v h SR AL G AL LR B AL
MANE M RIEAPIEZRIREN Y R M&M' s 4 logo
BRI v G AT T RENAL B, RLRE A
LTV e 1 s o T Bt N S 3 A el U 957 %)
Fiig LT BE AL D’ mug, ULIE 7, A R A A4 B
TR R LR A KR EIE L SR AT T R ENAb 3,
B2 R RURRR T AIORE , 5 YIS B 79 T4 A E 5
WEE, TR R 7L E e B E ARz

K6 M&M' s 15 5i ) G
Fig.6 Chocolate packaging of
M&M’ s

K7 D' mug TR
Fig.7 Mints packaging of
D’ mug

3.3 WrRREFRIZIT

AP R AL BT T RE MR B A B L, TR
JLE R et e s BT fe Lk L# Bz 21057 il 1 5
20 L EE B B B AR L i ST
WY REAR AR B A AR B B
KITIN “AEE SRR e 2 g L, LYy
AP I T 0 I I B R R T T S R B AR R i
A1 B WT T JECE PR IR B A TS B 25 RO 9% &
ATt 2R 40 , LETH B 7 LSS A i 5 0 36 14 [) P E A
TEWT5E L ARIBO™ S A5 8, T 2 nIn™ bl B (A5
JERNGERE . AR ARG AR TT IR A P oA AR B S A
PR R AR A AR TE R I A b 2 AR A T
A eI B BRIl 584 Y B0 P 3, 7 LB e et
TR AIEE INIX BE 7, L2 T Bl 25 14 fk A ol P 2
P2 X L T )7 ol BECA B0 5, 0 B SRR MR X
R

3.4 MRIEBREEEIRIT

A5 B R E R R IR BT R T i A A R
e piibug syl IV IIE AN S N3 W EFAE LS
I8 8 ORI B p ML, DT 5 1R T 2
PRI . TREVE R b, WnE (R B AN [ AL E
fiuh v AT 8 SRR E RS, B R TS I 2 E A



%365 4 1811

B JLE AR T 2R R 27

E7 R BISETR AT IAN KR A S A0, (AR
SEAS 28], 2491 e JO P B —F S B O il py <
DRI, AR A — RIS iy vh gl , Tk 20 51 1 2%
HHB . AR AR, T E AR k2L
NENLERTEZ BT R, BRSE L HARRZ 25 A
AIEN R 2 TR ZIRe A o JLE XA [R] B R+
S ISR BEAE AL AR AR B il 2R I A TR Y
SR, LA A B B 9 R A0 L 944 1Y
B, BRI IRCR

4 ZREERWREIKIZITESG

4.1 ETEZREBEERNIILESHEFIZIT

AT 3 T 2 R R A L A 0 3
WK 8, B L LE SR A PR R S Bt 8,
TR AR R AR TR SRR AL KR R
e R TR R SIME . 1R ORI IR S Fh
AR GEIE S , A i [ AR T T 5 KR AL
FHALL A f o Ak 2L, 308 e R A2 45 DL R B 2
T 2 A HOR S T AN ) K R AR R BT, 38 7] e aod
£ A% T I A T 77 A 1 O I e k8 . %2
ol JECE PR 8 B R T 77 A S AR 5 B Y 22 B JRRE AR
5, T 5 | L B, (e BEIA 3K

42 ETFZREARILERESRET

BRI T 2R R A L BRI A
LB 9, Lhar SR BT SRR IS A S
PSR ) LB R AT 7 o R . e
Xt A0 2R i R il AR YD I B AT, B2 i
KRR B DT ik L B sz B KRR 1 1
R, WG /R 1EL TR BT A AR B 7 B, A=
AR i1 o ot B 2R A 1 R A D) KA i

K8 T ZIRE R L
PR
Fig.8 Children milk packaging

Ko T ZRVE AR LE
Rtk

Fig.9 Children jam packaging

design based on multi—sensory design based on multi-sensory

experience experience

Az AR T RN LA A i B A gz 5 Ui L iz 0%
R H KR SR8 A2

G RS ik R AR — AL oE b AR
RIS AR fih K 3 S HAM A R MR, SRS L 22l
E R RIRL G . BEE RO a2
T BRI R R RO R P A Z R
PRI EL 22 R RE , T ARl 5 L 8 S 4 T B
ZAE ZIRRIEIESZ , TS G081 B -

Sk

(] FAEANAESZER RS G— B ARt
Ui A BT B[] S8 ARWFFY,2012(4) : 86—88.
JIANG Jun—chen.Life And Art, Art Design Vision Fusion: the
Design Concept of Japanese Designer Kenya Haral]]. Art
Research,2012(4) : 86—388.

(2] RS B B M AERK ) PRI H R, 2012,
HARA K.Design in the Design[M].Guilin: Guangxi Normal
University Press,2012.

(3] ZNBE, HH AT T iR
2013(1):58—61.

AN Cong.Design, Starting from Daily Life: Interview of Masa—
yuki Kurokawa[J].Zhuangshi,2013(1) : 58—61.

[4] ™R, ST BT AR A — IR B R 2R
FEIRI] AR B 2412, 2012,28(12) : 62—63.

YAN Chen, SHI Qi-xin.Design without Boundary, Multi-sen—

VHE Z DT R[] 2,

sory Expression in Modern Packaging Design[J].Journal of
Chifeng Institute,2012,28(12) : 62—63.

[5] A KEF, KWL AR 5 a2 B i I W B[] %
T#%,2012,33(20):102—105.
YANG Tian—shu, YANG Tian—-ming.Ingenious Integration of
Sensory Experience and Packaging Design|J].Packaging Engi—
neering,2012, 33(20):102—105.

(6] Brede, 2= s A R B i) 2 R Rk Z .
HeMi,2011(2) :96—97.
CHEN Ying-yan, LI Man-li.Multi-sensory Expression in
Modern Packaging Design[J].Zhuangshi,2011(2) : 96—97.

(7] 298, ERE B E B AR AR B P R ) o TR,
2008,29(3) : 128—130.
LI Meng, WANG An-xia.Sensory Concept Application in
Packaging Design[J].Packaging Engineering, 2008, 29 (3) :
128—130.

[8]  BEFHELE. A1 7™ S B A —— AT IR AR BT
AR SC )] 445, 2008 (1) : 112—114.

(T#HF3271)



32 AR IE

201548 H

Ko a3
Fig.6 TV packaging

T 907 2 A 07 S A8 5, K A X A £
PEAHOR L . A R TR 55 IR A SR A rh i
RAF T it a2 i G 2B A R 5 P 1Y (R0 ol o (] A ) 2
Mz R . FENSCE U @B T 3L
PrE vt T PRE s R AL BT USR] B D)
AN RRFEAR T ISR Y 23 18] o5 T, B vy 602
(4 0 PR AN RIS o 3 BRI vk 4% H B R BRI , 25Kkt
THIBTE BT I o VAR 1 i 1 B B AL, 4 3
BB YR T T2, Ri%is 1.

SE k-

(1] J7 & CRATHTEOR , s i i e —— JLAM AR [ M iz
i BB Y FLARLT] A2 5 Erin HILAR , 2000(5) : 26—28.
FANG Xiong—fei.Adopting New Techniques and Reforming
Transport Packaging: Comparison of Several Different Ma—
terials of Transport Packaging Boxes[J].Packaging and Food
Machinery,2000(5) : 26—28.

(21 S, e i . ot 2 i 30 20 o BA Aol B 5 0], Al
2257,2005(1) :63—64.

XIE Lin, LU Li-gang.Shortened Product Life Cycle and Mod-
ern Enterprise Marketing[J].Enterprise Economy, 2005 (1) :
63—64.

[3] RS2 R AC T 2013 4 B A 0] 1 4EA5
2014(6) :9—20.

China Paper Association.2013 Annual Report of China’ s Pa—
per Industry[J].China Paper Newsletters,2014(6) : 9—20.
(4] @ T AR 07 AR S TR R SE (D] AL AL

D e D D N D

(EEF27)
HUANG Yan-ni.Return to the Origin of the Product Design:
Design Idea and Practice of Naoto Fukasawa[J].Zhuangshi,
2008(11):112—114.

(91 #1565 A AL B F AR B9, 2000
(6):51—56.
HUO Li-yan.Try to Talk about Maria Montessori’ s Views on

AL AT R, 2000.
JIN Ya—ning.Analysis of the Generation Characteristics and
the Recycle System of Packaging Waste[D].Beijing: Beijing
University of Chemical Technology,2009.
(5] BRI A Gy e B 417 7 A A T #9245 SR (1. B il ¢
A,2007(14):35.
Editorial Department of Printing Technology.The History and
Today of Folding Carton Industry[J].Printing Technology, 2007
(14):35.
(6] ARFIFIEHES AR BLTHILHM, 2014(4) : 125—126.
ZHU He-ping.Discussion on Integration of Packing Design|[J].
Zhuangshi, 2014(4) : 125—126.
(7] EWRZL LT BIM B R LB B )]. TR T B 4R
2012(4):12—16.
WANG Chen—yuan.Detailed Design Management Based on
BIM[J].Journal of Engineering Management,2012(4) : 12—16.
[8] B Rl 5 A i e 4. 715 4 25 ] ) 07 A6 1T 6 <[] BRIl B2 A
2013(10):76.
Editorial Department of Printing Technology.Space—saving
Packaging of Instant Noodles[J].Printing Technology, 2013
(10).76.
(9] it Bty - AN AR I T LT P g 25 18] Bk R 30 50
F4¢,1990(3) : 5—8.
DIX G.Urban Design Space, Order and Architecture[J].Archi—
tectural Journal,, 1990(3) : 5—38.
[10] RIS, BRIRIT , SR8 L TR I AL BT SR R A
(1604 T2 ,2010,31(14) : 126—130.
TAN Yuan-yuan, MU Rong-bing, PENG Xin-hong.Study on
Packaging Design Cases under the Idea of "Zero Waste"[J].
Packaging Engineering,2010,31(14) : 126—130.
PAFIL , KB ATYRE ™ S B T BRI AL ™ i T &
B1H7,2012(1) : 13—15.
MU Cun-yuan, ZHANG Zhang.Discussion on the Removable

[11]

Product Design Methods[J].Development & Innovation of
Machinery & Electrical Products,2012(1) : 13—15.

[12] Al kit 26T —HERS BRI HL 3R 55 “ 2 B R[]
A% T ,2013,34(8) :120—123.
KE Sheng—hai.Exploration of E-commerce Zero—waste Pack—
aging Design Based on Two—dimensional Bar Code Technology

[J].Packaging Engineering,2013,34(8):120—123.

R R R R R R R R S R R R SR R R R R R R R R SRR R R SRR R R SRR

Children[J].Comparative Education Research,2000(6):51—56.
[10] XBFSA , iEAE , G HZE G T L2 e 58 A VI 2RI Y STk

ZER[IEE L, 2006(12) :239—242.

DENG Bang—tong, TAN Hua, LIANG Hui-ci.Literature Re—

view about Children Feel Integrative Training Research[]].

Medical Information,2006(12) :239—242.



