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ABSTRACT: It aims to explore the features and design principles of flat in the modern packaging design, in order to
enrich the creation concept and style of packaging application design. Based on the elements of graphic, color, information
and layout about packaging design, it analyzes the typical embodiment in packaging design from the perspective of flat,
derives and proves the design principles of flat packaging with the standard of semantic cognition, visual process and
aesthetic tendency. Flat packaging design mainly includes three characteristics, such as graphic vectorization, information

flattening and color purity, which has an important position in modern packaging design and high reference value. At last it

abstracts three principles of the flat packaging design like graphic clarity, layout regularization and conciseness.
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