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Rethinking about Fruit Gift Packaging Design in the New Era

LIU Wen—liang, LIU Rong
(Hunan University of Technology, Zhuzhou 412007, China)

ABSTRACT: It aims to seek the innovative tactics of fruit gift packaging.Disadvantages of fruit gift packaging are
research on the market today, combined with the new direction of explicit examples of fruit gift packaging design, the
market feasibility of creative fruit gift packaging is explored.Design of a fruit gift packaging should be based on the

ecological idea as a basis, the embodiment of creative idea from the brand logo, packaging structure, appearance, cultural

connotation etc, to show the unique charm of new fruit gift packaging design.
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Fig.1 Series packaging design
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Fig.2 Packaging of the Poland

of "Fruits & Vegetables Time" tomato
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Fig.5 Mandarin oranges

Ko AFRMPAR
Fig.6 The burlap bags for

packaging of "A Bigger Harvest" their own picking
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