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Application of Horizontal Thinking to Packaging Creative Position Design

CHEN Yong—jun'*, LIU Xiao—jing®
(1. Nanchang University, Nanchang 330000,China; 2. Wuhan University of Technology, Wuhan 430070, China)

ABSTRACT: Horizontal Thinking Method is put forward during packaging position design to help designers get more
packaging accurate position and gain a success in the market. Based on the shortage of current packaging position design,
horizontal thinking method is proposed which is a kind of divergence thinking that resolves problems by means of all kind of
methods as many as possible. The project and principle of horizontal thinking method are introduced. Afterwards, it analyzes
the application of horizontal thinking method in packaging position design combine with international packaging

competition awards such as Dupont, Pentawards and WorldStar. By horizontal thinking method, packaging position design

will be improved from new aspects and more innovative design will be achieved.
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Fig.1 Conventional thinking of packaging position design
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