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"Six Color" Regional Culture Elements Applied in City Brand Visual
Image-building in Jiangxi Province

ZHAO Qin, HUANG Qi
(Jiangxi Normal University of Science and Technology, Nanchang 330013, China)

ABSTRACT: It aims to find out Jiangxi province its cultural advantages and special resources, to make comparison and
rational application. Based on study of Jiangxi six color regional culture, Jiangxi city sign system’ s core ideology with
scientific thought and way is constructed. During the practice of brand visual image design, combined with specific
problems, it forms practical formulary and pattern with general guild significance and provides guide and reference for
current city culture construction. The conclusion is "six color" regional culture elements used in city visual image branding
is very useful for building brand—new designing idea, guiding and creating a more suitable habitat cultural environment to
better protect and inherit the excellent culture in Jiangxi province.

KEY WORDS: city brand; regional culture; visual image
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