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Explanation for Product Information Characterization Design Based on
Implicit Demands

PENG Hui
(Henan University of Animal Husbandry and Economy, Zhengzhou 450000, China)

ABSTRACT: The research has circled around implicit demands to establish an angle of product characterization design vi-
sion. It discusses the explicit design methods of implicit demands information based on characterization format and content
design, studies the corresponding conversion and balance of design method between implicit and explicit demands from the
view of characterization performance. It tries to emphasize clients’ potential demands and senses during initial design peri-

od, avoid connotation loss due to blind design without product information, realize explicit transfer of implicit demands,
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guide interactive development of product and information as well as future product design direction.

KEY WORDS: implicit demands; explicit demands; sense; characterization design
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Fig.1 Water bottles
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Fig.4 Touch MP3
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Fig.3 The radio
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Fig.5 The lamp
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Fig.6 The receive box
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