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Mix Design Methods of Online Advertising

ZHENG Xiao—ren
(Sichuan Technology and Business University, Chengdu 611075, China)

ABSTRACT: It aims to provide a new design method and thinking way of visual communication profession for online ad-
vertisement design. It illustrates the concept, thinking and ideas of mix, puts forward the mix method of online advertise-
ment, respectively from the mix of imagery roundness inside but squareness outside discusses coordination mix online adver-
tisement internal and external relations, discusses how to use the modality, the actual situation, such as static and dynamic
techniques to realize the innovation of online advertisement design from image to do mix configuration.
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