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Enhancing the Website' s Initial Trust through User Experience Design

HE Ren—ke, HAN Xin—yu
(Hunan University, Changsha 410082, China)

ABSTRACT: New internet financial products and forms should build their initial trust among their users through the
theories of user experience design, so as to transform the page viewers into their true users.To solve the problems, it
attempts to explore the impact of emotional on the network’ s initial trust.Initial trust is based on both cognitive trust and

affective trust, it can be influenced by friendly visual design, effective interaction, clear information and emotional

stimulation.
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Fig.1 The elements of initial trust experience
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Fig.5 Rating map of user testing
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