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The Approach of Emotional Interaction Design and Light Cup Design

CAO En—guo, HUANG Hao, DENG Rong, LAI Ling—jiang, ZHEN Zhi—liang
(Jiangnan University, Wuxi 214122, China)

ABSTRACT: It explores the concept of emotional interaction design and its application modes in product design.Through
the case study of light cup design, the process from product conception to product achievement is discussed. The methods
and modes of design concept deduction, design requirements discovery, design strategy development, and product design in
emotional interaction design are confirmed.A systematic approach for light cup emotional interaction design was proposed.

The approach is a procedure system approach based on the integration of the product development process, which can

provide guidance for the relevant emotional interaction product design.
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Fig.1 Modes of product emotional interaction design
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Fig.2 System approach of product emotional interaction design
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Fig.3 Psychological cognitive map of light
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