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The Graphic Message of Micro Share on the Platform of Wechat Visual
Integration of Research
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ABSTRACT: To investigate the innovative application of trinity structure of art in the design of elderly outdoor facilities.
Considering the characteristics and needs of the elderly, it analysed the design cases of elderly outdoor facilities from the per-
spective of the trinity structure of art proposed by Zong baihua, and explored the integration of trinity structure of art into the

design of elderly outdoor facilities.The application of trinity structure of art into the design of elderly outdoor facilities can

improve their humanization and emotion level, and provide deep ideas to facility design.
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Fig.1 several common micro share graphic message
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Fig.2  Join point line modified Fig.3 The most common

graphic message graphic messages with color
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Fig.4 Graphic messages with color case
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Fig.5 Image optimization process
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Fig.6 Take full advantage of the visual process—oriented
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Fig.7 Integration of multimedia elements

3.3 UZHEERKRAIE

A VAT ARSI -5 0w B s, AT
DL A iy i A st s 4507 1% 3 SR i

N2 8l ) S 38, X FE %) B ) D) e 0 T AN P —
A, ANFE TR — L, FHP e sl e e As oy s,
PRI AT DA v DT 1) S B, DASE B AR s UL &
8, [ 8a 1% 8b (18 i #4485 A A5 2 AR5 “1758 Tty
X NP R ) J2 B 5355 T A i e A T, P AT
DEERUN=S gk e DNkl STPNCY/[ SRy 0 S =L 3
FUE T A C AR S R, LR R R AN R IV RE
J1 B AT ERNE s 8] 8c AN 8d (¥4 B UG AT
TR IEHLF B R 7 ) "when you say" ) &1 435 A
PR P AT DB MO T B 1 s R G s AR AL
FNES 5 R B AE R —Fh i as 2 2 R ok
1538, B H P AR AT LU RIAE A AR BB B R N
LVXFEMEIIEA, O 2Bk Az 21505 P =
% ASEAKH I Bz —.

Ko PIsgH U H R

Fig.9 Interactively replace a read—only
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