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Design
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ABSTRACT: Traditionally cultural connotation of unearth the lion image through analysis, so as to provide the theoretical
support and expand the use of the lion image elements in modern design. The expression of design used the method of litera-
ture research, induction is elaborated the lion image in different field of traditional culture, the visual content and visual lan-
guage the lion image display in different fields of modern design performance comparison. In order to find the lion image to

traditional culture and chaseof the modern spirit correlation in the design, thus summed up the basic principles of design for
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the lion image development in modern design.
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