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Wudang Mountains Tourism Souvenirs Design Based on Cultural
Characteristic

ZHU Yan—gqin', LI Feng®, LI Qi'
(1. Jiangsu University of Technology, Changzhou 213000, China; 2. Changzhou Textile Garment Institute, Changzhou
213000)

ABSTRACT: It designs the Wudang Mountains cultural characteristics of tourist souvenirs.Through the main cultural char-
acteristics research of Wudang Mountains, of which the most characteristic of the cultural elements of design refinement,
combined with the characteristics of demand characteristics and people of tourism souvenirs, design and demonstration, the
final design a set of Wudang Mountains cultural characteristics of tourism souvenir.Based on the study of Wudang Moun-
tains culture characteristics of survey, combined with modern design concept and the needs of modern people, study how to
design with the Wudang Mountains cultural characteristics of tourist souvenirs, not only meet the needs of tourists to Wu-
dang Mountains souvenirs, but also conducive to the spread of Wudang Mountains culture, preserving cultural diversity.
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Fig.1 Taiji figure
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Fig.2 Saucer design
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Fig.3 Taoist clothes
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Fig.4 Function combination map
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Fig.5 Combinations tea design
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Fig.6 Saucer design
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Fig.7 Tea design
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