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Animation Derivatives Design Based on Huaian Regional Culture

GUAN Rong
(Huaiyin Institute of Technology, Huaian 223001, China)

ABSTRACT: In Huaian celebrity culture as the starting point of regional culture, it explores the design with local
characteristics of animation derivatives development train of thought, taking animation derivatives as a carrier to achieve the
purpose of spreading Huaian culture.Taking character animation image as the prototype, "Han Xin" is designed with the
secondary development of anime prototype, which pays attention to the combination of art and science, with the
characteristics of functional, practical, ease of use. Based on the animation derivatives of Huaian regional culture design,

derivatives are with story and emotional to improve the Huaian animation brand image, and makes people more trust and

acceptance with Huaian city related products and services, in order to obtain more economic benefits.
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Fig.1 Han Xin character image design
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Fig.2 Han Xin journey figure group design
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Fig.3 Han Xin journey figure group design
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