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The Value Experience in the Brand Culture of Susan

WEI Jie
(Jiangnan University, Wuxi 214122, China)

ABSTRACT: It discusses the value experience of Susan brand culture from all kinds of aspects including cultural
connotation and service system.It analyzes the service system of Susan brand culture by the classification analysis of value
experience, as well as the development trend and value Susan brand culture.Susan can effectively form attractive emotional

experience and culture brand, show the core value and excellent spirits of Chinese culture to encourage the Chinese

%36 5 H24
2015 4F 12 H

designers standing on the stage of whole world in the international process of Chinese design.
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Fig.1 Suzhou folding fans
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Fig.2 Folding fans
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Fig.3 Qianlong calligraphy
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Fig.4 Ivory silk weaving fan of
fan Yutangfugui
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Fig.5 Yumendong fan of
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Fig.6 The bone of bamboo fan in

eggplant head kaidong style
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