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User-oriented Design of Commodity Packaging

MENG Yong—gang, LIU Li—juan, FANG Tuo
(Nanchang University, Nanchang 330031, China)

ABSTRACT: It aims to research the user—friendly design in commodity packaging.It briefly introduces the connotation of
the user—friendly design, and the principles of the packaging user—friendly design.Based on the theories of humanity design
and emotional design, it discusses the design elements about user—friendly packaging design from packaging material,
packaging structure, packaging sculpt and packaging decoration. The packaging design needs to service for people and

improve the quality of life for the public.The user oriented design packaging plays an important role on promoting the sale of

the goods, creating the healthy sales environment and building the harmonious society.
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Fig.2 Egg packaging design
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Fig.3 Watson water packaging design
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Fig4 Coca—Cola packaging series
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Fig.5 Jiang Xiaobai liquor packaging
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