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Official Website Design for Mobile Phone Game Industry

GAO Yu—jiao, QIN Jing—yan, WANG Xiao—hui
(University of Science & Technology Beijing, Beijing 100083, China)

ABSTRACT: From three aspects of information architecture, interaction design and visual design, based on the interactive
design principles and user experience achievements of mobile phone game and website design, it tries to explore the
methods and process of official website design for mobile phone game industry official websites based on user experience.
Firstly, it uses the comparative analysis drawbacks of design in mobile phone game industry’ s official websites and using
the questionnaire to survey the user’ s needs.Secondly case study is used to support the design disciplines in interaction
design and interface design.In Information architecture, it adds user generated—information architecture design for a quick
exchange of information and feedback.In the interaction design, it adds the reasonable interaction workflow logic and
dynamic effects, gesture and behavior navigation design for the instant interaction and feedback to create a good user
experience like self adaptive and mass customizations.The visual design selects the independent innovation with the unified
style to combine flat and Hypostatization brand characteristics.
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